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Why Social Media?
• Fast and efficient
• Easy to access in “mobile” society
• Instant interaction with customers
• Free or low-cost



Facebook still rules social media

•

• 71 percent of Americans
• 210 million U.S. users!
• 74% of users visit daily
• 88% access via mobile

* data via Hootsuite



Other major social media platforms
Instagram
• Photo/video sharing
• All ages; most popular 

among younger adults
• About 37% of Americans 

are on Instagram



Other major social media platforms
Twitter
• News/info sharing via 

short posts/images
• Only 67 million U.S. 

users but still influential
• Great for breaking news



Other major social media platforms

• YouTube – Tremendously popular video 
site, less so for sharing news & updates

• Pinterest – Like a vast online scrapbook 
for business, most popular among women

• Others out there for specific audiences



LAUNCHING PAGES



Business vs. Personal Pages
• Business:

– Key Information
• Ensure all About Information 

is accurate
– Could serve as website
– Provides data/insights
– Allows you to advertise
– Can list team members

• Personal Pages:
– Build personal connections
– Ensure your company 

page is listed on your 
profile



Facebook Groups

• Create community
• Use the group as a forum
• Receive immediate 

feedback
• Public, closed, secret





Increase your page’s searchability  
• Make sure your user name and 

handle match your brand name
• Optimize your bio, photos and 

links (consider SEO)
• Insert Google’s markup code to 

your website 
• Consider keywords in your posts 
• Consider the business 

categories you select on 
Facebook

• Ask for reviews



CONTENT PLANNING

What should I post?



Consider Your Audience
• Why would they visit?

– Eating healthy / organic
– Freshness
– Selection
– Local

• What are the barriers?
– Perceived cost
– Transportation
– Limited knowledge / 

intimidated by the 
unknown



Messaging
• Outline 3 – 5 top messaging 

themes and ensure each post 
addresses or reinforces them:
– We are local
– We are readily available to help
– We have a fresh selection
– Accessibility
– We accept SNAP benefits or post 

pricing to remove uncertainty



Community Management
• Like and respond to 

comments
• Engage with other 

famers markets, market 
sponsors, etc.

• Be a resource



• Reach = individual users who saw the posts
• Impressions = amount of times the post was 

viewed
• Click-through-rate (CTR) = the number of 

clicks divided by impressions
• Engagement Rate = engagements divided by 

impressions
– Engagements = views, clicks, reactions, shares

Key Metrics to Watch



What’s working?
• Every social platform offers free analytics, if 

you’re a business account



Facebook Analytics



TIME TO SPREAD THE WORD



Get social about your social
• Invite people to follow you on social media

– On business cards
– Email signatures
– Your website (more on that later)
– Flyers and signs



Post early and often

• Post often to keep people coming back
• Announcements/events/calendar items
• Photos/videos
• Respond to customer feedback
• Share relevant content from other sites



Basics to remember:

• Who, what, when, why, where, how
• Be brief but clear -- not everyone knows 

what you know (landmarks/abbreviations)
• Visuals stand out, such as …



Questions so far?



EXPAND YOUR REACH
Launching Paid Social 

Advertising



Consider Your Objective



Narrow Your Audience



• Watch the 
audience size

• Consider the 
radius

• Budgets can go a 
long way!



Creative Tips
• Actionable

– Clear calls-to-action
• Creative with less than 

20% copy
– Show selection

• Messaging 
considerations
– Remember themes!



• Reach = individual users who saw the posts
• Impressions = amount of times the post was 

viewed
• Click-through-rate (CTR) = the number of 

clicks divided by impressions
• Engagement Rate = engagements divided by 

impressions
– Engagements = views, clicks, reactions, shares

Key Metrics to Watch



TRACKING



QUESTIONS?
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